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Calling on the UAE community to unite for a healthier future 

Landmark Group announces the 

16th Beat Diabetes Family Event 
• The 2026 edition will take place on February 8, at Zabeel Park marking the 

first and largest family-focused health, wellness and fitness initiative in the 

UAE’s ‘Year of the Family’, supporting national priorities in diabetes 

prevention, early detection and the promotion of active lifestyles. 

 

• The initiative is fully support by Dubai Sports Council, Al Jalila Foundation 

– the philanthropic arm of Dubai Health, and Emirates Health Services, 

alongside Lions Clubs International Middle East as CSR Volunteering 

Partner and GEMS Education as School Partner. 

Dubai, UAE – January 25, 2026: Landmark Group has announced its flagship Beat 

Diabetes Family Event, marking the 16th edition of one of the UAE’s longest-running and 

most impactful community health and wellness initiatives. Taking place on February 8 

(Sunday), at Zabeel Park, Dubai, the family-friendly event calls on communities across 

the UAE to come together in a collective step towards healthier living. 

This year’s event holds added national significance as it is set to be the first and largest 

family-focused health, wellness, and fitness initiative in the UAE’s ‘Year of the 

Family’, underscoring the critical role families play in shaping long-term health 

outcomes. Under the ongoing theme ‘Step into a Healthier Tomorrow’, the event 

reflects Landmark Group’s belief that meaningful change begins at home and is 

strengthened through community action. 

Launched in 2009, Beat Diabetes has grown into a national movement, engaging more 

than 165,000 participants across the Gulf, and championing a simple yet powerful 

message: Take the Test, Eat Healthy and Get Active. The 2026 edition builds on this 

legacy, reinforcing the initiative’s mission to raise awareness around diabetes, promote 

early detection and encourage healthier lifestyle choices for all. 

Organised in partnership with Dubai Sports Council, Al Jalila Foundation – the 

philanthropic arm of Dubai Health, and Emirates Health Services, the event is also 

delivered with the ongoing support of Lions Clubs International Middle East as CSR 
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Volunteering Partner and GEMS Education as School Partner. Additional public and 

private sector partners, including schools and corporate entities will be announced in 

the coming weeks. 

Registration fee for the 2026 Beat Diabetes Family Event will feature a 2-kilometre 

community walk, alongside a full day of family-friendly on-ground activations, including 

healthy food and snacks distributions, fitness and sports activities for adults and 

children, free blood glucose testing and health check-ups, vaccinations, health 

education sessions, live entertainment and a significantly expanded Kids Zone. 

The Superkidz programme will once again engage young participants through fun, 

educational activities and the popular Superkidz Writing Competition in collaboration 

with GEMS Education, with winners announced on the day of the event. 

With the Middle East among the regions most affected by diabetes, impacting nearly 

one in six adults, the event aims to drive awareness, encourage preventive action and 

connect high-risk individuals with appropriate follow-up care. All proceeds, from event 

registrations and donations collected across Landmark Group stores in the UAE, will be 

directed to Al Jalila Foundation to support diabetes research and treatment, ensuring 

long-term community impact. 

Commenting on the announcement, Nisha Jagtiani, Group Director, Landmark 

Group, said: “Beat Diabetes reflects our belief that long-term health outcomes are 

shaped by everyday habits and collective responsibility. As we mark the 16th year of this 

initiative, our focus remains on empowering families, engaging children early and 

working alongside our partners to build healthier communities. In the UAE’s ‘Year of the 

Family’, this commitment feels more relevant than ever.” 

His Excellency Saeed Mohammed Hareb, Secretary-General of the Dubai Sports 

Council (DSC) added: “The Beat Diabetes Family Event has become one of Dubai’s 

most impactful community wellness initiatives, bringing people of all ages together 

through a wonderful combination of movement, education and prevention. For us at the 

DSC, this is more than a commitment as events like ‘Beat Diabetes’ reinforces the 

essential role of physical activity in building a healthier society.” 

Dr. Amer Al Zarooni, Chief Executive Officer, Al Jalila Foundation commented: “Our 

partnership with Landmark Group reflects a shared commitment to advancing health for 

humanity through awareness and community engagement. The ‘Beat Diabetes’ initiative 

encourages the adoption of a healthier lifestyle, creating a positive and lasting impact 

on a healthier and more prosperous community.” 
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Event details: 

Date: Sunday, February 8, 2026 

Time: 8 am – 1 pm 

Location: Zabeel Park, Dubai (Gate 3) 

Tickets: Adults AED 20, children (7-12 years) AED 10, children 6 & below go free. 

 

Registration: 

Residents are invited to register and participate via 

https://www.beatdiabetes.me/ae/en/register-walk/individual 

Further announcements on partners, activities, and programmes will follow in the lead-

up to the event. Media interviews with organisers and health experts are available upon 

request. 

– ENDS – 

 

Media contact: 

Fadi Saad - AGM, External Comms, Landmark Group 

Email: fadi.saad@landmarkgroup.com 

Mobile: 0502529405 

 

About Landmark Group: 

Founded in 1973 in Bahrain, and headquartered in the UAE since 1990, Landmark Group 

has evolved into one of the region’s largest and most successful omnichannel retail and 

hospitality conglomerates, with a presence more in than 15 countries across the Middle 

East, Africa, and Asia. 

The Group owns and operates 21 established homegrown brands across over 2,250 

outlets, encompassing a gross leasable area of 33 million square feet, in addition to 

multiple ecommerce platforms, generating over US$ 7bn in annual revenue. 

Landmark Group’s sustained growth is driven by its diverse retail portfolio of homegrown 

brands, offering a comprehensive range of products across fashion, home, groceries, and 

electronics. This include Centrepoint, Max Fashion, Home Centre, Babyshop, Splash, 

Shoemart, Lifestyle, Viva, Emax, Home Box, Styli, Shoexpress, Spar, and Easybuy. 

https://www.beatdiabetes.me/ae/en/register-walk/individual
mailto:fadi.saad@landmarkgroup.com
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Beyond retail, the Group has also diversified into leisure, fitness and hospitality with 

leading concepts such as Fitness First, Citymax Hotels, Fun City, Fun Ville, Zafran and 

Carluccio’s. 

The Group’s operational excellence is supported by unparalleled logistics capabilities; 

most notably Omega Logistics, the MENA region's largest privately-owned distribution 

hub, and Logistiq, its state-of-the-art third-party logistics provider. 

Landmark Group places a strong emphasis on delivering exceptional value, quality and 

achieving customer satisfaction throughout all touchpoints. With a workforce of over 

53,500 employees, the Group continues to be recognised as a Great Place to Work® 

(GPTW), a certification it has maintained since 2017. 

For more information, visit Landmark Group’s website or follow it on LinkedIn, 

Facebook, and Instagram. 

 

https://www.landmarkgroup.com/int/en/home
https://www.linkedin.com/company/landmark-group/
https://www.facebook.com/LandmarkGroupOfficial/
https://www.instagram.com/landmarkgroupofficial/?hl=en

